
 

 



 

 

 



 

 



 

 



 

 



 

 

Target audience and engagement strategy. Identify the audiences the project aims to reach, the 
approaches envisaged to attract and engage them and, where applicable, activities aimed at 
non-specialist audiences. Outline the communication strategy or plan. 



 

 



 

 



 

 

Estimated budget with a breakdown of the main costs, including staffing, venue hire and utilities, 
production materials (printing and purchases), artists’ fees, technical fees, travel and 
subsistence, and other expenses.  
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